TODD RATUSZNY

Grand Rapids, MI | toddratuszny@gmail.com | 616-425-1744 | Portfolio | LinkedIn

CREATIVE & BRAND LEADER

Design-rooted creative and brand leader with significant experience spanning art direction, brand
systems, integrated campaigns, and creative operations across B2B, B2C, D2C, consumer, ecommerce,
and multi-brand environments. Combines hands-on creative expertise, strategic range, and Al-assisted
workflows to translate business priorities into distinctive brand experiences and accelerate high-quality
execution.

Creative Direction ¢ Brand Strategy ¢ Integrated Campaigns ¢ Creative Operations e Design Systems
Content Strategy ® Team Leadership ® Cross-Functional Leadership

PROFESSIONAL EXPERIENCE

SUMMIT POINT | Remote | Jun 2024-Jun 2026

Creative & Brand Marketing Lead
West Michigan exterior-services company serving residential and commercial customers across multiple divisions and locations.

¢ Led brand, creative, and integrated marketing during company expansion, including a Detroit launch and a
new division. Revenue reached approximately $25M in 2024, exceeding the $16M projection, and
approximately $30M in 2025.

¢ Built a unified creative and brand system across four divisions, three locations, and 10+ service lines,
aligning digital, print, email, direct mail, content, and sales enablement.

¢ Reshaped website and content strategy, creating 50+ service, landing, location, and educational
pages that expanded geographic and service-line coverage while strengthening the customer-facing
brand experience.

¢ Built and launched sales enablement and lead-generation programs for a nine-person sales team,
standardizing pitchbooks and proposals while adding referral, partnership, and direct-mail lead channels.

¢ Directed three agencies and 40+ vendors, establishing creative workflows and brand governance while
using Al for research, concept development, and quality review.

SMARTSITES | Remote | Sep 2022-Jun 2024

Senior Creative Marketing Manager
Full-service digital marketing agency providing web, SEO, paid media, and related marketing services to businesses nationwide.

* Led website redesign and web design initiatives from discovery through launch, shaping site architecture,
UX, conversion-focused page planning, messaging, and content recommendations.

¢ Directed designers, developers, and content specialists through execution and QA; presented website, UX,
content, and digital strategy recommendations directly to business owners and executives.

¢ Managed and onboarded a 30-client portfolio, maintaining approximately 90% retention while leading
discovery, requirements gathering, and website/UX strategy.


https://toddratuszny.com/
https://linkedin.com/in/todd-ratuszny-19793512

ACCELERATE360 | Remote | Sep 2020-Aug 2022

Creative Marketing Lead
Media, ecommerce, and consumer-brand company spanning publishing, retail, and digital commerce, including LifeToGo and Us Weekly's

ecommerce platform, UsNow.com.

¢ Led brand and campaign execution for LifeToGo as its primary creative resource as the ecommerce
marketplace grew from launch to $18.7M in revenue in under two years.

¢ Supported the launch and marketing of 47 consumer brands across beauty, fashion, wellness, fitness,
technology, food, and lifestyle, translating diverse brand identities into ecommerce and campaign
creative at scale.

* Developed graphics, packaging, ecommerce merchandising assets, promotional, advertising, and marketplace
assets that brought owned and partner products to market for LifeToGo and partner brands.

¢ Delivered integrated creative across Amazon, ecommerce, email, display, social, motion, and video,
supporting coordinated product launches and online sales across digital channels.

¢ Produced campaign and brand creative for nationally recognized media and consumer brands including Us
Weekly, Men’s Journal, Performance Inspired by Mark Wahlberg, Toni Braxton Beauty, Jill Zarin Home, Lisa
Rinna Beauty, Life & Style, In Touch Weekly, Closer, and The Miami Herald.

STONE FOX VENTURES | Grand Rapids, Ml | Nov 2012-Sep 2020

Art Director
Grand Rapids venture group operating a portfolio of B2B industrial, ecommerce, and consumer businesses.

* Directed brand strategy, creative, ecommerce, and marketing across an eight-company portfolio, guiding
brand development and integrated execution across B2B and consumer businesses while reporting directly to
the president.

¢ Built two flagship corporate brands, launched multiple product brands, and rebranded three
established organizations—including a 75-year-old company—through naming, positioning, messaging,
and visual identity systems that refreshed market perception.

¢ Led a team of five designers and four developers plus freelancers, agencies, printers, photographers,
and international vendors, directing creative operations and integrating marketing across three acquired
companies.

¢ Launched four ecommerce platforms supporting $3M+ in annual revenue and marketing programs
spanning approximately 10,000 SKUs across multiple brands.

DESIGN DESIGN, INC. | Grand Rapids, Ml | Sep 2008—Nov 2012
Graphic Designer

EDUCATION: B.FA, Graphic Design | Kendall College of Art and Design

CREATIVE & Al TOOLS: Adobe Creative Cloud ® Figma e Canva ® ChatGPT ¢ Gemini ® Claude ® Sora ¢ Midjourney
¢ |deogram ¢ DALL-E

CREATIVE OPERATIONS & PLATFORMS: Adobe Workfront e Wrike « WordPress ¢ Shopify ® Adobe Commerce /
Magento ¢ BigCommerce ¢ HubSpot CMS
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